




What products/services/experiences/ideas do they spend their money on?
How they are similar to and different than the textbook’s description of their household life cycle stage?
Is this what you would expect?
The bachelor 1,2,3 stage is including young singles. They usually live alone, with their families or with their friends. Their income is limited and low, they prefer to spent on home, rent, food, and other living expense. They do not have savings for holiday or retirement. Many of bachelors spent money on fashionable clothes and vehicles, alcoholic beverages, food. 

I made an interview with an adult household, she is 25 years old. She newly graduated from Bahçeşehir University and move to a new home far away from her parents. She is working; however, her income is very low. She still supported by her parents since she is having hard time about paying rent. She is saving money for fashionable clothes, gas, rent and vacations with her friends. She has not saving for retirement, she thinks that “she is too young “to think this. She generally purchases fashionable clothes but she does not prefer to spend too much money on high-end brands. She has saving for summer holiday with her friends. She prefers to use subway and use her car at weekend. So, she does not pay too much for gas. Since she is living alone, she usually cooks herself. She spends money for alcoholic beverages only weekends when they have a party plan at home. Her income level and preference of spending on fashion, food, alcoholic beverages, rent is similar with the definition. Her idea about retirement saving is very close to the book definition since she thinks that she does not need yet. However, she has saving for holiday and she does not spend on home, her parents purchase furniture and other home stuffs. 

The newly married stage, young couple are in a better financial position because of the absence of children. Two adults’ households are working and have income. their purchase preferences focus on quality. They have focus on savings and insurance. they prefer to invest in long term products like quality furniture, new and modern home. I made an interview with young married couple, their age was 29 and 31. They have got no children, they are both working in a good job. Their income is better since they are in a good position in their job. Before marriage, they were newly graduated so their income level was very low. Currently, because of high income level, their purchase preferences have changed. The young couple prefer to go to a high-quality holiday in abroad. They prefer to experience different places, tastes and products. For instance, now they are saving for Cruz ship holiday. She purchases high-quality fashionable clothes especially for work. He purchases to buy latest model electronic devices like iPhone XR or new MacBook. Their furniture’s are minimalist, trendy and expensive. They made a long-term investment on their home since they can spend limited time at home so they want to spend this time as good as possible. They do not spend too much money for food since they usually eat outside. 

Two adult household that I have talked have similar experiences, purchases, ideas with the definition from the book. Their ideas are focused on high-quality and trends. The only difference is that they have less focus on insurance, they said that they got help from their parents since they have less information about it.



The full nest 3 stage status includes children are older and dependent such as going to college or working. Most of the money goes to children’s education such as college, high school. While family is growing, parents enter minimum 40 ages. Their financial position enhances; one of the household’s income increases and other household earns high salary. Family spend on high-end furniture, education and purchases automobiles, luxury technologic appliances. Buying latest model of laptops and cellphones to their children. In addition, the family spends their income for vacation. To sum up, there is an increase in freedom of parents, children are focus on moving outside. There’s an increase in income, however, parents are saving for college.
I conducted an interview with two adult household in the full nest 3 stage of the life cycle. Age of the parents are 51 and 53, child’s age 21. They are my friend’s family who lives in Ankara. They are closely related with the definition of the full nest 3 stage since the parents are in their min 40’s and their young boy is studying in college. They have a high income and savings for their child. The child is also earning money from outside like internship at summer. They are saving money for college and master fee. Their spending focused on education, vacation, child’s social life, technological appliances and automobiles. Since, young boy spend most of the time outside with their friends, parents prefer travel to abroad for quality holiday. Child’s expectations are high technological appliances and automobile. First year of the college, 21-year-old child used mother’s car so at that time he has spent most of his money for gas. This year, parents bought a car for him. He is using technology a lot so they prefer to use and buy latest models and for their lessons and projects, he want to use quality laptop. 
Parents have a high income and they prefer to make savings for education. They want to be able to afford master fee after the university. They want to help him when he wants to move out for their own home. They spend money on technological products such as iPhone, laptop. Also, they have bought a new LCD Television for home. Time to time they prefer to buy expensive home appliances like dryer machine for clothes, locker system as an alarm system for house, iPad, sound system. Parents prefer to spend their free time at home so they want to buy quality and expensive appliances for home. They prefer to buy expensive vacation packages from travel agencies. Since they are working, be at home in weekends and he come home late from school, they could not spend a lot of time together. Therefore, when it comes to holiday they like to travel abroad such as Spain, Italy. Their child is independent, sometimes he spends summer with his friends. Parents choose to be in their summer house in Bodrum. Last year, they have bought new furniture, renew the basement floor. They spend their money on furniture and redecoration of home since they think that in the future, when they get retired they will spend their time at home. They want to create more trendy, tasteful and quality place for them.  They spend less for clothing, the child is spending more than his parents for shoes, pants, t-shirts, trainers. The services which they spend on is more expensive than full nest stage 1 and 2. While their income is increasing, expenses increasing too. They have membership to a sport club. Mother prefer to go to yoga and cycling. At the weekend, parents go to sport then eat outside together, they have created a ritual for Sundays. They spend money at the weekend for lunch, they prefer to eat clean at restaurants not fast food. 
They are similar, in the text book the full nest 3 stage is adults who are in their min 40’s and have a dependent child. According to the book, they have an increasing income and expenses. The households that I did an interview has a high income, two of them working. The child beginning to earn money as well. According to the book, these families have higher purchases such as cars, high-end furniture, vacation packages and dental services. They have similarities when it comes to luxury cars, furniture and vacation. In addition, the family mostly spend their money on technological products like iPad, new iPhone or laptop. However, there’s one difference that ı focused on my interview, they did not spend so much money on dental services that the book mentioned. Even if they have high income, they always go to their familiar dentist for years. In addition, in the book it’s mentioned that these families are less interested in new products and advertisements. However, another difference that the family are very interested in new products. They are following the latest telephones, TVs, laptops, home appliances. When I asked them if they are less interested to new products, households said that on the contrary they are more interested than before. When they are exposed to the technology day by day, their interest and buying behavior changes too. They want to purchase and experience the latest products therefore they bought iPad, dryer, TV and laptop.

For the last stage, I made an interview with one adult, who is 67 years old and child, who is 36 years old. Empty Nest 1, have adult children who are no longer living at home. The adult household is retired and income level is stable, lower. They tend to spend money on vacations and hobbies. They spend money on medical products. The adult household said that her income is lower because of retirement. Therefore, she isn’t preferring luxury clothes, vacations however, she said that she focused on her hobbies; painting. She spends money for painting course and less spend on clothes. She prefers to walk every day and not using car. She spends holidays with her adult child in their summer house. She is afraid of illnesses so she trying to eat healthy and spend too much money on medical care products. The adult child has high income and she is helping to her mom. She spends her income for food, house cleaning service, food and gas. She spends money on vacation with her mom. 

Consumer behavior is affected from age, income, family members. When people grow older, their activities and preferences changes. Preference of the stages are very different from each other. As income and household members increases, people feel free to purchase latest products or feel pressure to make savings for their child. Their ideas, purchase preferences change too. As family members increase such as having a child, people’s behavior shape according to their child’s life. They become more responsible about purchasing, they tend to save more for education. My interview not surprised me since I was expecting too much similarities with the book. Marital status, age, having a child, income level has a significant effect on consumer’s decision making, preferences, purchase patterns and behavior. 
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